
Team building refers to 
the process of establishing 
and developing a greater 
sense of cooperation and 
trust between team mem-
bers.  Interactive exercises, 
team assessments, and 
group discussions enable 
groups to cultivate this 
greater sense of teamwork.   

There is a lot of difference 
in working individually 
and in a team.  While 
working in a team you 
should be able to re-
spect the knowledge 
and abilities of your 
fellow classmates.  You 
should have the ability to 
make a compromise some-
times as only one sugges-
tion will be finally accept-
ed.  Tolerance is the key to 
success in teamwork.  All 
students should equally 
contribute in the process 

of  completing the task.   

During this first two days 
of school, students began 
to explore themselves and 
their classmates through a 
variety of activities.  Activ-
ities focused on getting to 
know each other, working 
together to solve a prob-
lem, communication and 

trust. 

Throughout the school 
year we will build on these 
through all of our curricu-
lar areas.   

Student reported that the 
first two days were… 

 Exciting and                   
helpful 

 Fun getting to 
know each other 
better 

 Exceptionally 
good 

 Fun experience 
while learning more 
about people 

They also said... 

 I got to meet 
new people and 

 I wish every 
year would start like 
this 

  

Team Building, Collaboration,  
and Communication 
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C.A.R.E.S 
The 8th Grade Academy at 
Greenfield High School will 
implement Responsive Designs for 
Middle School which requires 
“integration of social and aca-
demic learning all day every-
day”.   

Gresham and Elliott found in 
their work to determine how 
social skills affect students’ 
social and academic capacities 
that “a primary characteristic 
of people who have good rela-
tionships is a  set of social 
skills that allows them to un-                                     

derstand how others feel, and 
accordingly to operate with 
others in a responsible, coop-
erative, sometimes assertive 
way, but always with the ca-
pacity for self-control when 
things go awry.  Responsive De-
signs uses the acronym 
C.A.R.E.S. to represent these 
social skills: Cooperation, As-
sertion, Responsibility, Empa-
thy, and Self-Control. 

Students have been exploring 
C.A.R.E.S. through role- play-
ing, activities, and creating  

 

posters that display what each      
social skill looks, feels, and 
sounds like.   

Upon completion, students 
will develop a social contract 
which is a statement of beliefs 
that the 8th grade academy 
students agree to abide by, that 
represent their core values, and 
allows all to accomplish their 
goals for the year.     

Our team will hike Poet Seat 
Tower in October to celebrate 
our accomplishments.   



This story can fit 150-
200 words. 

One benefit of using 
your newsletter as a 
promotional tool is 
that you can reuse 
content from other 
marketing materials, 
such as press releases, 
market studies, and 
reports. 

While your main goal 
of distributing a news-
letter might be to sell 
your product or ser-
vice, the key to a suc-
cessful newsletter is 
making it useful to your readers. 

A great way to add useful con-
tent to your newsletter is to de-
velop and write your own arti-
cles, or include a calendar of 
upcoming events or a special 

offer that promotes a new prod-
uct. 

You can also research articles or 
find “filler” articles by accessing 
the World Wide Web. You can 
write about a variety of topics 

but try to keep your 
articles short. 

Much of the content 
you put in your newslet-
ter can also be used for 
your Web site. Mi-
crosoft Publisher offers 
a simple way to convert 
your newsletter to a 
Web publication. So, 
when you’re finished 
writing your newsletter, 
convert it to a Web site 
and post it. 

Microsoft Publisher includes 
thousands of clip art 
images from which you 
can choose and import 
into your newsletter. 
There are also several 
tools you can use to 
draw shapes and sym-
bols. 

Once you have chosen 
an image, place it close 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 
content to your newsletter. 

Think about your article and ask 
yourself if the picture supports 
or enhances the message you’re 
trying to convey. Avoid selecting 
images that appear to be out of 
context. 

to the article. Be sure to place 
the caption of the 
image near the image. 

Inside Story Headline 

Inside Story Headline 

make predictions for your cus-
tomers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a col-
umn that is updated every issue, 
for instance, an advice column, a 
book review, a letter from the 
president, or an editorial. You 
can also profile new employees 
or top customers or vendors. 

This story can fit 100-150 
words. 

The subject matter that appears 
in newsletters is virtually endless. 
You can include stories that 
focus on current technologies or 
innovations in your field. 

You may also want to note busi-
ness or economic trends, or 

Inside Story Headline 

Caption describing picture 
or graphic. 

Caption describing picture or graphic. 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story 

here.” 
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This story can fit 150-200 
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One benefit of using your news-
letter as a promotional tool is 
that you can reuse content from 
other marketing materials, 
such as press releases, 
market studies, and re-
ports. 

While your main goal of 
distributing a newsletter 
might be to sell your prod-
uct or service, the key to a 
successful newsletter is 
making it useful to your 
readers. 

A great way to add useful 
content to your newsletter 
is to develop and write 
your own articles, or in-
clude a calendar of up-
coming events or a special 
offer that promotes a new 

product. 

You can also research articles or 
find “filler” articles by accessing 
the World Wide Web. You can 
write about a variety of topics 

but try to keep your articles 
short. 

Much of the content you put in 
your newsletter can also be used 
for your Web site. Microsoft 

Publisher offers a simple 
way to convert your news-
letter to a Web publication. 
So, when you’re finished 
writing your newsletter, con-
vert it to a Web site and 
post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can 
choose and import 
into your newsletter. 
There are also several 
tools you can use to 
draw shapes and sym-
bols. 

Once you have chosen 
an image, place it close 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 
content to your newsletter. 

Think about your article and ask 
yourself if the picture supports 
or enhances the message you’re 
trying to convey. Avoid selecting 
images that appear to be out of 
context. 

to the article. Be sure to place 
the caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

make predictions for your cus-
tomers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a col-
umn that is updated every issue, 
for instance, an advice column, a 
book review, a letter from the 
president, or an editorial. You 
can also profile new employees 
or top customers or vendors. 

This story can fit 100-150 
words. 

The subject matter that appears 
in newsletters is virtually endless. 
You can include stories that 
focus on current technologies or 
innovations in your field. 

You may also want to note busi-
ness or economic trends, or 

Inside Story Headline 

Caption describing 
picture or graphic. 

Caption describing picture or graphic. 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story 

here.” 
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This would be a good place to insert a short paragraph about your organization. It 

might include the purpose of the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of products, services, or programs 

your organization offers, the geographic area covered (for example, western U.S. or 

European markets), and a profile of the types of customers or members served.  

It would also be useful to include a contact name for readers who want more infor-

mation about the organization. 

the names of all 
employees. 

If you have any 
prices of standard 
products or ser-
vices, you can in-
clude a listing of 
those here. You 
may want to refer 
your readers to any 
other forms of 
communication 
that you’ve created 
for your organiza-
tion. 

You can also use this space 
to remind readers to mark 
their calendars for a regular 
event, such as a breakfast 
meeting for vendors every 
third Tuesday of the month, 
or a biannual charity auction. 

If space is available, this is a 

This story can fit 175-225 
words. 

If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 

A question and answer ses-
sion is a good way to quickly 
capture the attention of read-
ers. You can either compile 
questions that you’ve re-
ceived since the last edition 
or you can summarize some 
generic questions that are 
frequently asked about your 
organization. 

A listing of names and titles 
of managers in your organi-
zation is a good way to give 
your newsletter a personal 
touch. If your organization is 
small, you may want to list 

good place to insert a clip art 
image or some other graphic. 

Back Page Story Headline 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

8th Grade Academy at  

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or graphic. 

We’re on the Web! 

example.microsoft.com 

GHS 


